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Joseph Redden’s teaching and research focuses on consumer experience with satiation, variety, 
and quantity. His work has been featured in outlets such as Psychology Today, the Star Tribune 
and the Vancouver Sun. The paper “Variety Amnesia: Recalling Past Variety Can Accelerate 
Recovery from Satiation,” forthcoming in the Journal of Consumer Research was co-authored 
by Jeff Galak (Carnegie Mellon) and Justin Kruger (NYU). The paper and more information on 
Professor Redden can be found at www.carlsonschool.umn.edu/marketinginstitute/jredden. 
   
The Institute for Research in Marketing is part of the Carlson School of Management at the 
University of Minnesota. Established in 2005, the Institute fosters innovative, rigorous research that 
improves the science and practice of marketing. More information can be found at 
www.carlsonschool.umn.edu/marketinginstitute. 
 


